
 

  

About SMARTOUR  

Sustainable MAnageR in TOURism Sector 

(SMARTOUR) - EU project ð Jon Fairburn  

SMARTOUR project wants to define the profile of 

the Sustainable Tourism Manager, as a qualified 

professional that can contribute to the economic, 

environmental and social development of the 

community where the organisation is located. 

SMARTOUR aims to assist those working in the 

tourism industry to develop their knowledge and 

skills so they can progress in the industry. The 

project will provide training in business 

operations, environment and culture with a view 

to improving sustainability of the organisati on 

and of the tourism offer in the region. As such we 

hope to equip those working in the tourism 

industry with the skills to become a Sustainable 

Tourism Manager. 

The project outputs include SMARTOUR course - 

Sustainable Tourism Manager Training Course 

and SMARTOUR GENIE online tool. 

SMARTOUR course will provide training in 

business operations, environment and culture 

with a view to improving sustainability of the 

organisation and of the tourism offer in the 

region. 

In order to achieve its goals the project will 

develop a training path and related tools aiming 

to equip tourist professionals with the right skills 

to become a Sustainable Tourism Manager. This 

will include knowledge and skills to establish a 

sustainable management plan for the facilities 

under management, and to undertake the actions 

needed to achieve sustainability objectives from 

the environmental, economic and social point of 

view. 

The project foresees the use of accessible online 

tools to allow people to understand which actions 
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are the most suitable for their facilities. This 

should also enable a wider rural audience to take 

part in the project.  

The Sustainable Tourism Manager model will 

develop as a result of the experience of the 

partners and the analysis of the territory where 

they are based, to encompass different 

perspectives, locational requirements and 

traditions. The structure of the project is there-

fore conceived to respond to European principles 

towards a European Area of Skills and 

Qualifications through the shared experience of 

the partners and joint recognition of training 

outputs. Very high turnover of staff occurs in the 

tourism sector, due to the inability to 

professionally progress through a lack of training 

or qualifications ð this project will address this 

issue.  

The project will be looking to work with a range 

of organisations including those managing 

accommodation, facilities and attractions. Please 

get in touch with the lead if you would like more 

information or to be involved in the project.  

The project is funded under ERASMUS+ Key 

Action 2 Strategic Partnerships. 

Lead and contact person: Jon Fairburn, Professor 

of Sustainable Development, Staffordshire 

University 

+44 1782 294094 jon.fairburn@staffs.ac.uk  
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SMARTOUR partnership  

SMARTOUR project brings together the expertise of 7 European organisations. 

 

Staffordshire University, UK, Coordinator  

www.staffs.ac.uk   

Newcastle -under -

Lyme College, UK  

www.nulc.ac.uk   

Touch TD, UK 

www.touchtd.com   

Associazione Italiana 

Confindustria Alberghi, 

Italy 

www.alberghiconfindustria.it   

 

Eurocrea Merchant S.r.l., Italy  

www.eurocreamerchant.it   

CCS Digital 

Education - 

CrystalClearSoft 

S.A., Greece 

www.ccseducation.com   

Tampere University of Applied 

Sciences, Finland  

www.tamk.fi   

Sustainability in tourism ð examples from Finland  

Business, cultural/social and environmental sustainability in tourism ð examples from Finland  
 

In this newsletter four examples from Finland about business, cultural/social and environmental 

sustainability in tourism are presented. 

 

The Serlachius Museums  

 

http://www.staffs.ac.uk/
http://www.nulc.ac.uk/
http://www.touchtd.com/
http://www.alberghiconfindustria.it/
http://www.eurocreamerchant.it/
http://www.ccseducation.com/
http://www.tamk.fi/
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The Serlachius Museums, attracting over 100,000 visitors per year, is an example from Finland about 

business, cultural/social and environmental sustainability in tourism. The product/service offering of the 

Serlachius Museums include art, exhibitions, experiences, entertainment, events, food, training and services.   

  

The offered services, and the used online and traditional  marketing and marketing communications tools, 

the website and various digital and social media channels in targeted marketing contribute to business 

sustainability. Local quality ingredients are used in the offered food according to seasons. The 

environmental issues and accessibility are taken care of and the museums support the cultural and social 

sustainability of the region. The Serlachius Museums have received several notable awards. 

On the website there are numerous tips and links to accommodation providers, restaurants, news on other 

events happening in the region etc. Through networking and cooperation partnerships the Serlachius 

Museums increase economic, cultural and social sustainability in the region.  

For more information visit http://www.serlachius.fi 

 

Tampere Hall Congress and Concert Centre  

   
 

Tampere Hall Congress and Concert Centre, with 350,000 annual visitors and hosting almost 700 concerts, 

congresses/conferences, cultural events, music and other performances, meetings and other business 

events per year, both national and international, is an example from Finland about business, cultural/social 

and environmental sustainability in tourism.  

The offered services and the used online and traditional marketing and marketing communications tools, 

the website and various digital and social media channels in targeted marketing contribute to business 

sustainability. Social media is widely used in marketing. The environmental issues and accessibility are very 

well taken care of. A strong emphasis is given to using ecologically grown foods in the restaurant.   

http://www.serlachius.fi/
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Tampere Hall is committed to sustainable development.  It was the first congress centre in the world to 

adopt a sustainable development policy. In 2014, Tampere Hall has become the first ever congress centre in 

the Nordic countries to obtain the Nordic Ecolabel (The Nordic Swan Ecolabel), the official ecolabel of the  

Nordic countries. Products carrying the Nordic Ecolabel meet extremely high environmental and often 

climate requirements. Tampere Hall supports the cultural, economic and social sustainability of the region.  

For more information visit http://www.tampere -talo.fi 

Iloranta ð a farm tourism resort in Finland  

     

Iloranta, situated in Hauho on the shore of the beautiful clear -water Lake Iso-Roine, is a friendly farm 

tourism resort, offering peaceful accommodation, various nature activities, relaxation, recreation, well-being 

services, and delicious traditional homemade food made from local produce. Iloranta offers farm vacations, 

full board holidays, conference and training services for businesses, events, camp schools, and programs 

based on nature and the history of the house, together with exercise and well-being theme weekends. 

There are many different kinds of saunas at Iloranta, and it also offers a wide range of fishing opportunities 

and boats for the guests.  

   

Iloranta serves the guests great Finnish food from first-class fresh and tasty locally grown produce. The 

treasures of the dinner table are delicacies straight from nature and organic food at its best. Home-baked 

http://www.tampere-talo.fi/
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bread and smoked fish, along with organic potatoes, roast and forest mushrooms - everything is 

homemade and straight from the clear -water lakes, forests, and fields of Häme. 

   
 

In marketing, Iloranta uses online and traditional marketing and marketing communications tools and 

various digital and social media channels. Today, targeted online marketing is very important. The website 

and Facebook are used for marketing. Iloranta can be found on Instagram and on TripAdvisor. Iloranta has 

own brochures and videos on YouTube. For b-to-b customers direct contacts and direct marketing are used 

in addition to other marketing tools, the website, digital and social media. Iloranta has participated in trade 

fairs, and its representative participates in a roadshow, organized by VisitFinland, to meet travel agents and 

tour operators.  

 

Booking can be done by phone and email, and via the website in English and Finnish by using the Contact 

us -link at http://www.iloranta.fi/english/contac t/send-message. Iloranta can be found at My Stay -portal 

(VisitFinland), offering in nine languages the travellers a way to plan their individual dream holiday in 

Finland.  Iloranta has received several certifications and quality labels, such as a Finnish quality label 

Maakuntien parhaat (The Uniquely Finnish label), a national quality label for small entrepreneurs, 

Laatutonni-diplomi - Quality1000 Diploma, and The Authentic FinRelax Experience ðstatus by VisitFinland. 

For more information visit http://www.iloranta.fi/  

Hyvölän Talo ð a rural tourism enterprise in Finland  

  

Hyvölän Talo, a rural tourism enterprise, situated in Ähtäri, right in the middle of Finland, is an old farm that 

has been practicing farming and forestry since the year 1570 and providing farm accommodation since 

1990. Hyvölän Talo offers a wide selection of services: bed and breakfast accommodation, cabin 

accommodation, food and coffee services for groups and a wide selection of leisure activities, anniversary 

and meeting services, services for groups to enjoy parties, camp schools, fishing services etc. Sauna services 

http://www.iloranta.fi/english/contact/send-message
http://www.iloranta.fi/
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for groups are offered all year round. There is a smoke sauna and a hot water tub outside. There are other 

saunas for groups, too.  

  

Food services are offered for groups and foods include delicious homemade food, many different 

alternatives from soups to buffet table. Fresh fish from the nearby lake, berries and mushrooms from the 

forests and other local, quality ingredients are used according to seasons.  

In marketing Hyvölän Talo uses online and traditional marketing and marketing communications tools, 

including digital and social media channels. Nowadays, the emphasis is on targeted online marketing. The 

website and Facebook are used for marketing, and Hyvölän Talo can also be found on Instagram. For b-to-b 

customers direct contacts and direct marketing are used in addition to other marketing tools, the website, 

digital and social media. 

Hyvölän Talo can be found on TripAdvisor and Trivago. Booking can be done online via the website, by 

email and by phone. Booking can also be done via the online travel agent Booking.com and online via the 

holiday cottage rental agency Lomarengas Oy (Finnish Cottage Holidays), also from local online service 

Ähtäri Zoo Resort Oy. Hyvölän Talo has received a Finnish quality label Maakuntien parhaat (The Uniquely 

Finnish label), a national quality label for small entrepreneurs.  

For more information visit http://www.hyvolantalo. com 

News 

 

The Dorothy Clive Garden receiv ed  a ôGold Awardõ in the Sustainable Tourism Category  at 

the NFU Mutual Enjoy Staffordshire Tourism Awards 2016  

 
The Dorothy Clive Garden celebrated ÒÅÃÅÉÖÉÎÇ Á Ȭ'ÏÌÄ !×ÁÒÄȭ in the Sustainable Tourism Category  at the 

NFU Mutual Enjoy Staffordshire Tourism Awards 2016 , on Tuesday 15th November 2016.  The category of 

ôSustainable Tourismõ commends businesses and organisations who illustrate an excellence & commitment 

to sustainable best practice, and ôGoldõ is the top place, or first prize, awarded in each category. 

  

The Curator of the Dorothy Clive Garden, Marcus Chilton -Jones, said,  

ôThis prestigious award recognises our ongoing commitment to sustainability at the Dorothy Clive Garden. We 

are delighted to have received this accolade which is a huge success for the trust and such a small team to 

achieve. This designation is in addition to the Staffordshire Environmental Quality Mark which we already 

hold.    

 

http://www.hyvolantalo.com/















